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The Oxnard College Foundation Brand

Accessible. Relevant. Representative. Vibrant. A California Community College: 
helping local student access opportunities that matter. As the foundation of our OC 
brand, this positioning provides a starting point for every story we tell –– for who we 

help us communicate our value to others in a clear, consistent way.  
 
Help us build the strength of our brand –the work we do– by adhering to the following 
identity guidelines. Please share this document with any person(s) at OCF, including all 
staff and students involved in creating visual communications for your division or area.  
 
Direct any questions you may have to: 
 
Pete Parker 
Executive Director 
pparker@oxnardcollegefoundation.org / 775.745.1325

The Value of Brand Consistency

A brand is a unique design, symbol, words, or a combination of these, employed 

image with a level of credibility and quality.  
 
Whenever a web page, brochure, newsletter, poster, or other communication piece 
is created, it represents Oxnard College as a whole  –– it speaks to the quality of our 
teaching, services, and the opportunities we provide our students. Image matters. 
Impressions build (or break) reputations. While it can be a daunting task to present a 
coherent visual image, it is possible to orient our branding and marketing efforts if a 
few basic rules are followed.  
 
By using this guide, you will help visually identify Oxnard College Foundation in a cohesive 
manner that’s instantly recognizable. These efforts support and complement college 
traditions, as well as the quality of our teaching and services.  
 
We ask that you participate in incorporating and upholding Oxnard College  Foundation’s 
brand identity in every facet of your marketing and communications, both in print and online. 
Your continued support strengthens Oxnard College Foundation, our brand and our presence 
throughout our community.

Online Resources

Online resources and assets are also available through the Ventura County Community 
College District's shared drive "Widen"platform. Please refer to Widen for access to:

• Oxnard College Logo Guide and Brand Identity Booklet
• 
• 

• 
letterhead, note cards, etc.  
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COLLEGE ADDRESS

Oxnard College 
__________ 
4000 S. Rose Ave. 
Oxnard, CA 
93033 

DISTRICT ADDRESS

Ventura County 
Community College District 
__________ 
711 Daily Drive 
Camarillo, CA  
93010 

ONLINE

oxnardcollege.edu 
 

my.vcccd.edu/oxnardcollege 
 
 

TELEPHONE

+  805 678 5800 

Oxnard College is a proud 
California Community College, 
part of the Ventura County 
Community College District 
since 1975. We help local 
students access opportunities 
that matter: excellent 
undergraduate academics, 
university transfers, and 
high-skill jobs.  

oxnardcollegefoundation.org



ESSENCE

Identity:
OCF Logo

Our logo is perhaps our most visible 
brand element – consistency is key.

Our logo is a visual representation of Oxnard College Foundation  – a statement about 
who we are, what we believe in, and what makes us special. It sets us apart from other 
institutions in a clear way. When we use our logo consistently, it helps others identify 
and elevate the work we do.  

FULL COLOR: HORIZONT

When working on dark backgrounds, use the reverse (white) logo.

AL REVERSED LOGO: HORIZONTAL
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Approved Logos
A few important notes about logos: 

• When printing on a white or very light 
background, use a CMYK or RGB logo.

• When printing black & white 
(photocopy or laser print), use a solid 
black logo. Ensure that it prints solid 
black, not grey.

• When printing on a colored 
background, use a white logo.

F O U N D A T I O N

Official Oxnard College logomark.

F O U N D A T I O N



Letterhead Logo

The horizontal format of our traditional serif logo is an alternative logo option. 

Reversed logo: Horizontal  
File Name: OCF logo White letterhead

Green logo: Horizontal  
File Name: OCF logo CMYK or RGB letterhead

Black logo: Horizontal  
File Name: OCF logo Black letterhead

| Option I

F o u n d a t i o n
Oxnard College

F o u n d a t i o n
Oxnard College

Green logo: Horizontal  
File Name: OCF logo Black letterhead

F o u n d a t i o n
Oxnard College

F o u n d a t i o n
Oxnard College
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Green & Blue logo: Stacked  
File Name: OCF logo CMYK or RGB portrait

Green logo: Stacked
File Name: OCF logo Green portrait

White Logo: Stacked  
File Name: OCF logo White portrait

Black Logo: Stacked  
File Name: OCF logo Black portrait

Portrait (Stacked) Logo

The stacked format of our traditional serif logo applies well when working within space constraints.

| Option II 
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Foundation Foundation

Foundation Foundation



Green logo: Horizontal  
File Name: OCF logo Green landscape

White logo: Horizontal  
File Name: OCF logo White landscape

Landscape (Horizontal) Logo

For more most design pieces, our landscape logo is the suggested default logo in green and blue.

Green & Blue logo: Horizontal

 

File Name: OCF logo CMYK or RGB landscape

Black logo: Horizontal

 

File Name: OCF logo Black landscape

| Option III 

F O U N D A T I O N

F O U N D A T I O N

F O U N D A T I O N

F O U N D A T I O N
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Oxnard College 
Foundation Logo

The Oxnard College Foundation logo should be used on EVERY piece of marketing collateral 

 
 
A good rule of thumb is to ask yourself these questions when creating a design piece:  

• Are you holding an event at Oxnard College?

• Is it an event put on or sponsored by employees of Oxnard College Foundation?

• Is it intended for current and/or prospective students of Oxnard College ?

• 

Foundation logos MUST be included on all marketing materials. 

_________________________

Exceptions are made for the following: 

Department/Division Logos
Department logos include the OC monogram, a hairline division, and the department/
division name. Please see Oxnard College branding guide. Please do not invent your own 

applications). Keep in mind that elements –– art, type, color –– convey value, and 
that value is largely a matter of perception. When we are consistent with what we 
communicate, we build value and trust.  

Program Logos 
The following programs have their unique logos, which have been created by the 
Marketing Department and fall under the umbrella of broader Oxnard College branding 
initiatives. Please see page Oxnard College branding guide unique program logos,
which include the following: 

 

• Oxnard College Community Marketplace

• First Year Experience Program | OC FYE

• Visual Performing Arts Division | OC VPA & OC Live

• Career Technical Education | OC CTE

• Oxnard College Fire Academy & Fire Technology Program 

• Project Acabado HSI STEM Grant | OC STEM

• Oxnard Male Educational Goal Achievement Initiative | OMEGA (seal)

• OC Trio / Upward Bound 

Athletic Logos

use only. Please see Oxnard College branding guide for OC Athletics logos. 
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Does it benefit Oxnard College Foundation directly, either through community
awareness or fundraising means? 

that promotes the Foundation, including print and digital materials, promotional items, 
official communications, etc. If it is promoting the Foundation, it needs an official logo.



1

2 

3
 

1 2 3

Logo  
Layout needs. File names appear next to each logo mark, and are available 

with .ai, .pdf, .jpg and .png extensions. 

_________________________

Use a high-quality, high resolution PDF for print pieces including 
banners, tablecloths, and promotional materials. Background color is 
transparent, color formula is CMYK.  

well for email signature images. 

 

(Word, Powerpoint). Background is transparent, color formula is RGB.

 

File Conventions

OCF Logo Black landscape
Description of the file

Color of the logo

Arrangement of the logo

.ai files
Vector files for use with Adobe Illustrator for complex design
pieces and graphic design professionals. (Adobe Creative Suite). 
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RULE OF THUMB

Whitespace

Remember to leave whitespace evenly 
around the logo (see diagrams below). 
This framing gives presence.

For a good means of calculating whitespace, take the height of the logo and divide it 
in half. (Whitespace = Height /2). Whitespace gives presence. 

MINIMUM CLEARANCE

A. B.

A

B
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F o u n d a t i o n
Oxnard College

Foundation



 
a Color Palette

 

Visual identity is more than just a logo. Color (as well as type and 

we are providing additional secondary color pairing options. These 
provide visual interest, color-matching to your subject matter, and 
allow for the use of color hierarchy.

Think about your subject matter and other assets (like photography) 
when deciding on your support colors. Choose colors that link your 
content and add to the visual look of the piece. Stay away from heavy, 
dark associations. Remember, color conveys emotion! 

Avoid color combinations that bring other regional colleges and 
learning institutions to mind. 

_________________________

PMS 
An acronym for Pantone Matching System®, this color system is also 
often referred to as “spot” colors. This color system is for print jobs 
when an exact color match is needed. 

CMYK 
CMYK (or “process”) refers to the four ink colors that are used to create 
every other color of the rainbow. Those colors are cyan (C), magenta 
(M), yellow (Y), and black (K). This is the color system used for press 
and digital press print pieces, and both solid colors and photographs 
should be converted to CMYK color for printing. 

RGB 
RGB (red, green, blue) refers to colors used on screen only (web, 
phone, video, etc.). Photos and solid colors should be in RGB when 
intended for on-screen viewing. 

HEX 
Hex refers to the hexadecimal number assigned to solid colors for use 
on the web. Hex formulas will appear as #xxxxxx. 

11



COLOR MATCHING OC Green, in the Pantone Matching System, is PMS 347. 

OC GREEN CONDOR BLUE WHITE

Official
Color Palette

Oxnard College's official color is 
OC Green ; a secondary support color is 
Condor Blue; complementary neutrals 
include navy & shades of grey.

PMS  347 (Solid Coated)  
CMYK  74.44% 0% 71.24% 0% 
RGB  43 182 115 
Web  #2bb673

PMS  300 (Solid Coated)  
CMYK  100% 53% 0% 0% 
RGB  0 92 185 
Web  #005cb9

PMS  // 
CMYK  0% 0% 0% 0% 
RGB  255 255 255 
Web  #FFFFFF

White always works well for balance. It brightens 
and allows a design to breath. Ink blue/navy 
and shades of grey (tints of black) are excellent 
complementary neutrals.

12



A tint is a mixture of any particular color with white, which increases lightness. Tints are 
useful in printing as they reduce costs while staying on-brand. 

OVERVIEW

Our OC Green (a Kelly Green): This is 
our primary color and in most cases 
should appear as the dominant color.

25%

0%

50%

10%

75%

75%

Condor Blue (a Royal Blue)  is an optional 
complementary color. To avoid brand 
confusion (w/Moorpark and DAC), please 
refrain from using it alone as a main color. 

Color | Tints

13



SECONDARY COLOR: PRIMARY RED

SECONDARY COLOR: CONDOR BLUE

Marketing

Color | Pairing

Hex Codes: 

Blue: #354888 
OC Green: #2bb673 
Light Grey: #e1e0dc 
Ink Blue: #2e3b4c

SECONDARY COLOR: PRIMARY YELLOWR: CONDOR BLUE

or choose from one of the following examples. In 
most cases, OC Green should appear as the most 
dominant color. Consistency builds brands. Our OC 
Green pairs well with primary colors.

Hex Codes: 

Yellow: #f5c00d 
OC Green: #2bb673 
Dark Grey: #e1e0dc 
Light Grey: #e1e0dc

Hex Codes: 

Red: #d71c2f 
OC Green: #2bb673 
Dark Taupe: #939a90  
Light Taupe: #b5ada6  

14



 | Basics

OVERVIEW

The main font–size used in any 
printed documents should be around 
10pt through 12pt. This is known as 
the body–copy. Do not write overly 
long lines, aim for around 45–90 
characters.

This is a versatile font–size. It can 
be used for page headers, section 
headers and even small sections 
of type. (I.e. indents & quotes). 
Generally, in printed documents, it’s 
around 15pt.

H1 is the largest header font–size. It’s 
great for short lined page headers.

This is the most versatile title font–
size. At 40pt it can be used on a 
range of media. It is square set 
meaning the line-spacing and 
font-size are equal making it ideal 
when running across 1 or more lines.

This is the largest of the title 
font-sizes. Use sparingly — only a 
couple of words/page.

-

9 pt. type 
15 pt. leading 

9 pt. type 
8 pt. leading 

9 pt. type 
12 pt. leading 

+90 
tracking

-100 
tracking

 

-10 
tracking 
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 | Option I

AVENIR MEDIUM

AVENIR ITALIC

AVENIR BOLD

Avenir 

Light

Italic

Bold

Avenir 
Available on all Apple 
products. 

Arial or Franklin Gothic 
are excellent alter-
natives available on 

Sans Serif

Avenir, meaning 
"future" in French, 
was developed by 
the famous Swiss 
type designer 
Adrian Frutiger and 
presented by Linotype 
in 1988. Its design is 
based on the Sans 
Serif typefaces Futura 
and Erbar. Frutiger 
aimed to convey a 
sense of timelessness 
in its image. 

Avenir is a very 
versatile type with a 
large library of style 
options.  It can be 
used for headlines 
and display fonts. It 
also serves as a very 
readable body type. 
It is the middleman 
between the extreme 
neutralism of 
Helvetica and the high 
modernism of Futura.

AVENIR
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| Option II

OPEN SANS

Open Sans

Free download via 
Google Fonts

Arial or Franklin Gothic 
are excellent alter-
natives available on 

Sans Serif

Open Sans is a 
humanist sans serif 
typeface designed by 
Steve Matteson, Type 
Director of Ascender 
Corp. Open Sans 
was designed with 
an upright stress, 
open forms and a 
neutral, yet friendly 
appearance. It was 
optimized for print, 
web, and mobile 
interfaces, and has 
excellent legibility 
characteristics in its 
letterforms.

The complete 897 
character set, which 
includes the standard 
ISO Latin 1, Latin CE, 
Greek and Cyrillic 
character sets, is 
available for free on 
Google.

OPEN SANS ITALIC

OPEN SANS EXTRA BOLD

Open Sans

Regular

Italic

Ultra

OPEN SANS REGUL AR
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| Option III

Standard on all 

Apple products

Franklin Gothic  
is an excellent 
alternative available 

products; Avenir is 
preferable on Apple. 

Sans Serif

Arial is everywhere. 
It is one of the most 
widely used designs 
of the last 30 years. 
Drawn in 1 82 by 
Monotype Imaging 
designers Robin 
Nicholas and Patricia 
Saunders for use in an 
early IBM laser printer, 
Arial has become 
a staple for textual 
content. 

Widely loved for its 
easy legibility at large 
and small sizes, it is 
a go-to choice for 
advertising, book 

communication. 

ARIAL ITALIC

ARIAL BOLD

Arial

Regular

Italic

Bold

ARIAL REGUL AR

ARIAL
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Correct Uses of the  
Oxnard College Foundation
Logo 
Choose the correct version of the logo to complement your design. Each element of 
the logo should be visible and clear (non-pixelated & of high contrast) when placed 
on a background. Below are examples of logo usage (placement, stacking, colors, 
traditional & contemporary logo options). For all purposes, please use high resolution 
logos. These can be accessed under the shared VCCCD Widen asset drive. 

 
A) Traditional horizontal serif logo in black  
B) Contemporary horizontal sans-serif logo, lower case, in white  
C) Traditional serif stacked logo in black

EXAMPLES

A B C

F O U N D A T I O N
F O U N D A T I O N

F o u n d a t i o n
Oxnard College

19



EXAMPLES CONT. 

While there is no exact formula to use when choosing what size the logo should be on 
marketing collateral, discretion is advised. The logo should never be the most dominant 
element on the page. Aim for a visual balance between the logo and the overall piece. 
Allow your key message and visuals to drive viewer interest. 

Advertising: An OCF advertisement in CSU Channel Island's student newspaper.  
A good example of clear messaging and applied branding. Please see logo size  
guidelines on the following page for logo placement/size references.  
 

93033
800
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F o u n d a t i o n
Oxnard College



Below are a few visual guidelines to help you determine approximate logo sizes 
for different standard print and digital materials. A logo should never be the most 
dominant element on a print or web piece.  

7”w x 5”h postcard

11” w x 17” h poster

3.6” w x  
8.5 h 

brochure

F O U N D A T I O N

F O U N D A T I O N F O U N D A T I O N

F O U N D A T I O N
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Unique logos should not be used because they often confuse the audience and your/our 
message. Examples of incorrect logo usage include: 

• Substituting fonts

• Outlining or in-lining (adding a stroke)

• Distorting or applying special effects

• Using pixelated (blurry) logos

• Combining elements other than the approved logo

• Filling the logo with a pattern or photo element

• Using the logo as part of a sentence or phrase

• Making the logo the largest visual element on a design piece (web page, print, etc.).  

Oxnard College

Oxnard College

NOT RECOMMENDED

NOT RECOMMENDED

NOT RECOMMENDED

DO NOT USE

DO NOT USE

22

F O U N D A T I O N

F O U N D A T I O N

F O U N D A T I O N

F O U N D A T I O N

This is a blue logo: NOT RECOMMENDED (use green first)



College Seal

materials, such as graduation programs.

Oxnard College
official seal
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APPLICATIONS

ACCESS  

 Letterhead files can found at the Stationary Link in a variety of formats.
Visit https://oxnardcollegefoundation.org/ocf-logos-templates/

Letterhead & Envelope

 
8.5" x 11"

 
Microsoft Word, ODT, PDF, AI

 
100gsm+

Other 
Matte paper

Foundation

4000 SOUTH ROSE AVENUE • OXNARD, CA 93033 • OXNARDCOLLEGEFOUNDATION.ORG
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ONLINE

oxnardcollegefoundation.org 
ocinfo@vcccd.edu

TELEPHONE

(805) 678 5000

ADDRESS

Oxnard College Foundation 
4000 S. Rose Ave. 
Oxnard, CA 93033 

Foundation


